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ABOUT USC

• Founded in 1801

• Carnegie Foundation R1 University

• Columbia Campus ​Enrollment
— 35,590 Total Students​

— 27,280 Undergraduate Students​

— 6,466 Graduate Students

— 1,844 Professional Students

• Over 330,000 Living Alumni

Strategic Priorities



LEARNING OUTCOMES

To share how the University of South Carolina has used 
SteppingBlocks to:

• Support student success through career exploration and 
decision-making processes

• Bolster institutional efforts across a wide range 
of functions (use cases), thereby enhancing career 
services' impact

• Deepen campus partnerships and cultivate the campus career 
ecosystem



AGENDA

• Why we are using big 

data on career outcomes
• What outcomes we have had

• Impact on Student Success

• Institutional Benefit (Use Cases)

• Career Ecosystem
• How we did it

• Implementation Timeline

• Marketing/Roll-out

• Partner Engagement

• Who was involved



WHY CAREER OUTCOMES?



HOW WE ENGAGED CAMPUS PARTNERS
• Held initial stakeholder demos

• Conducted benchmarking

• Shared flyer & implementation plan

• Met with colleges/schools for

 "major mapping"

• Involved students in naming - branded 

as

• Hosted "Round-2" demos to showcase 

college/school data

• Partnered with University 101

• Went "on the road" (tabling

 & presentations)



Managing 

implementation

• Strategic about 

partnerships

• Ensure data 

Integrity

• Design a 

• high-quality 

rollout & 

marketing 

campaign



HOW WE BRANDED STEPPINGBLOCKS AT USC
• Summer Orientation

• University 101

- - - - - - - - - - - - - - -

• Flyers

• Table Tents

• Digital Slides

• Social Media

• Campus Newspaper

• Give-a-ways



TAILORING THE MESSAGE 

Where they 
work

Skills they 
use

How much 
they make

Search and View the Career Paths of USC Graduates



USER TESTIMONIALS
• VP, Student Affairs & Academic Support

• AVP, Student Success

• Interim Assoc. Dean of Academic 
Programs

• Director, Career Center

• Three students – different messages



REACTIONS TO THE ROLL-OUT

Family Weekend

Part-Time Job Fair

Faculty Support



PARTNER ENGAGEMENT

• Faculty/Staff use with students

• Class Projects / Student Experiences

• Government Relations

• Employer Relations / Corporate Engagement

• Development / Alumni Relations

• Athlete Recruitment/Retention

• Graduate Student Analysis

• College Relations – Curriculum Development

• Brand Communications Majors & Degrees 
website project

Supporting institutional efforts across a wide range of 

functions (use cases) in ways that elevate career services



PARTNER ENGAGEMENT
MAJORS & DEGREES PROJECT



CAREER CENTER - BEST PRACTICES
• Career Center management of platform 

establishes office as the "go-to source" for 

career information

• Data Sharing Agreements

• Data Cleansing Efforts

• Annual Report Templates &/or Infographics for 

Partners (coming soon)

• Intentional Use in Employer Relations

• Demo/trainings for fac/staff (career coaches, 

exploratory advisors, others)

• Classroom integration & development of 

lesson plans (i.e. U101, U201)

• User navigation guides & tutorial videos



STUDENT OUTCOMES

Remote 

Job 

Searcher

Student Athlete
Chemical 

Engineering 

Interns

Future CFO



WHAT OUTCOMES WE'VE HAD

Re-Engagement Rate 50% of users who 

visit the platform log 

in more than once



WHAT OUTCOMES WE'VE HAD
Usage Report

+12.9%

+43.7%

+87.3%

+61.2%



QUESTIONS?

 Helen Powers   Vicki Hamby 

  University Career Center  University Career Center

  Director    Senior Associate Director for Operations,

      Special Projects & Career Outcomes

  hefields@mailbox.sc.edu  vmhamby@sc.edu 

  803-777-3971   803-777-3966 
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